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Skewers at a tîine 

From Lotus Roots to Tempe* 
Tenderloin to Ciont Riwr Prawns 



SATE and SAMBAL make it INDONESIAN, 
SHARING makes it BAUNESE 


As we find ourselves in thc Creative Pursuil of Introducing Local Organic Spices 
and Delivering the most Elaborate Local Flavorx, we inevitably find our Hearts and Minds guided through a 
joumey of the Historical and Cultural Realities of tfxLs Nation on the Rise, Food is Pleasurc when Abundam, but 
Represents Fear wben Scarce.Support Smalţ Farrns wherever you decide to lodgo^t is one of the most Active ways 


in which you will Participate in Ending Food Shortages in your Connrmnitks, fracn New York City to 

Takc thc Time to Show vour Chîlrîren the Land. 
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Wet season just got a whole lot creamier 
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i publisher's note 


EDITORS NOTE 


YOU CAN GLOSS OVER IDEAS AND PRECONCEPTIONS, BUT WERE 
NOT TALKING ABOUT THAT HERE. WERE TALKING ABOUT GLOSSED 
UP, OILED DOWN, PLUMPED, CHISELED, AND OR PLASTICIZED. 
GLOSS IS EVERYWHERE YOU GO! YOU CAN SEE THE PAN FRIED OLD 
LADIES OILED UP WITH LIPS SHINY ENOUGH TO BLIND YOU AND 
CRASH INTO THE NEXT POOR CIVILIAN. ON THE OTHER END THE 
YOUNG ONES, SHIRTS OFF, COOL OR SHITTY TATTOO'S EXPOSED FOR 
THE WORLD TO SEE, WITH GLISTENING SUPPLE SKIN, AND FAKE 
TITS TO FOOT THE BILLS. WHATS THIS YEARNING FOR ETERNAL 
BEAUTY WHEN WE ALL GROW OLD AND DIE ANYWAYS. WITH WOMEN 
ITS RELENTLESS. THE OLD WANT TO BE YOUNG AND THE YOUNG 
ARE FORCE FED WAYS TO LOOK OLDER, SEXIER, SMARTER, ALL 
THE WHILE SUFFOCATING THEIR SOULS FOR A CHANCE GULP AT 
THE CHALICE OF ETERNAL EMPTINESS, NOTHINGNESS, ETC, ETC, 


WHATEVER YOU GET THE POINT. WITH MEN, YOUNG BOYS SWIM 
THROUGH INSECURITIES THEREFORE REBEL FROM THE NORM TO 
STAND OUT, WHILE OLD MEN GROW DESPERATE AND OR MORE 
HANDSOME AND SIMPLY DON'T GIVE A SHIT FOR EXCESS AND 
IMPRESSING PEERS. ITS THE CLUSTERFUCK OF SOCIETY PUSHING 
EVERY ENVELOPE TO TURN YOU INTO THE NEO KEN AND BĂRBIE, 
BUT THEY DON'T EXIST, SO WE BELIEVE AND PROJECT WITH OUR 
SUSCEPTIBLE MINDS WHAT ADVERTISING SHOVES DOWN OUR 
THROATS. THE BROWN WANT TO BE WHITE IN A CAST SOCIETY 
AND THE WHITE WANT TO BE BROWN BECAUSE TWILGHT IS GOING 
OUT OF STYLE AND THEY AT LEAST WANT TO BE ETERNALLY 
TANNED. LETS STRIP DOWN OUR BARE ESSENTIALS, EMBRACE 
OUR IMPERFECTIONS AND JUST SEE HOW BEAUTIFUL WE REALLY 
ARE. THIS ISSUE DELVES INTO GLAM, SEX, LOVE, LOSS, AND THE 
UNEQUIVOCAL PARADIGM WE'VE KNOWN AS GLOSS! 

- ALEX V 
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i review 



THE WEEKND 


mm ALEX VALENZUELA 



Not too long ago a friend passed me some 
left-field slushy, dragged out RnB tracks 
from this free mixtape by The Weeknd. It 
wasn't long before I touched base with The 
Weeknd's debut album House of Balloons 
along with numerous remixes and of course 
his notorious work with Hip Hop producer 
Drake. The hype on this relatively new 
producer is no joke and for good reason. 
Toronto singer Abel Tesfaye lends way to 
rich hazy dazed compositions that carry 
his grieving falsetto through each track. 
Through indie circles The Weeknd gets a 
nod for its blurring of RnB, downtempo 
dub, and the recent new genre witch house 
or drag. Abel and his mystery producers 
excel at craft for songwriting as well as 
delicately piecing together a thematic 
soundscape of late night tales of lust, 
loss, pain, indulgence, and druggy sexual 
overtones. I wont go into the details of each 
track because to be honest there all good 
and you'll have to listen for yourself, but 
you might want to spark one up before you 
press play. Oh and it works well during sex. 
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i appetite 


DINING OUT 




BALE DAHAR 

Bale means a place, and dahar means eat, together these words 
representing an eating place a.k.a. other word that you’re already 
familiar with, Warung! Bale Dahar is Javanese words, and as they 
may sound this place offers authentic Javanese foods and treats. 
Their counter is fîlled with take-what-you-want options from 
vegetables, chicken and meat, tofu and tempe, and pretty sweet 
tradiţional cakes. You may also choose the set menu like Naşi Gudeg 
or Naşi Liwet, particularly the trademark dishes from Yogyakarta 
and Solo. 

Their taste is delicate, sweet and may seems like came from a fancy 
dining kitchen. It’s not surprising as Bale Dahar is the younger sister 
eating place from the well known Bale Bali. It’s the same kind of 
quality with much cheaper price! 

The place is spacious and the service is pleasant. Try their Es Campur 
after your lunch and don’t be square, get some of their tradiţional 
cakes home as well. You won’t be disappointed! 

BALE DAHAR Jalon Petitenget No. 8x, Seminyak, 0361-804 0808 




L'ENTRECOTE 


People are talking about L’Entrecote lately, not just because it brings 
Parisian flavor to the island, but also because of its reasonable price 
unlike any other French cuisine restaurants. 


A winning formula largely inspired from the renowned ‘L’Entrecote’ 
restaurant in the 17th district of Paris, Porte Maillot and established 
in 1959 by the Gineşte de Saurs family. Now here in Bali, you can 
enter their lively Paris brasserie-like atmosphere, and get a simple 
mixed green salad with shaved parmesan to start but followed by a 
choice of a superb Imported Rib Steak served with a choice of the 
signature Mustard Sauce ‘Maison’ or Black Peppercorn or Bearnaise 
sauce with all the crispy golden French fries you can eat or even a 
grilled ‘Sea Catch of the Day’ served with a Foamy Aioli Sauce at a 
set price of Rp. 95.000++ per person. 


The opţional wine list gives the possibility to give the “Vive la France” 
feel an extra dimension. For the non-beef lovers an additional new 
menu has been inserted, all within economical quality - price levels. 
Those French really know how to put a tasty premium cut of delicacy 
on the table. 


L’ENTRECOTE Jl. Kayu Aya No. 7, Kerobokan-Bali , 0361-734533, 
lentrecotebali@yahoo.com 
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NEW FLAVA DISCOVERY! 




WARISAN 

Speaking of glamour in this island, there’s no way you can exclude 
this particular place. The legendary French &- Mediterranean fusion 
restaurant Warisan is a perennial favorite for expats, locals and tourists. 
After a major re-modeling, this celebrated restaurant has reopened its 
doors for an even more sumptuous and memorable experience. 

You may start with Crispy Gyoza, dumplings stuffed with a fusion 
of Snail and Shitake mushrooms drizzled with a Garlic butter 
emulsion. The culinary delights range from an enviable selection of 
starters such as Drunken Lobster Ravioli in a rich Lobster bisque, or 
Assortment of Scallop Sashimi topped by a Pink Peppercorn Sorbet. 
Main courses range from the Marinated Lamb chop together with 
Cumin yoghurt and Mint served with Ouinoa & Herbs, to the Duo pan 
fried foie gras on vanilia rhubarb chutney with spiced coulis black 
truffle pesto, pata negra belota ham. 

Only in here, from the moment you arrive and are shown to your table 
(with the famous signature frangipani leaf bearing your name already 
in place), you'II know that you’re looked after with gracious, friendly, 
professional service in one most romantic restaurants in Băii. 

WARISAN Jl. Kerobokon Royo, 38. Tel: (0361)731175-749 2796, 
Opening ot 1 lom for Lunch ond with dinnerfrom 6pm, Lunch served 
Mondoy to Soturdoy (Except Sundoy) with every even irig. 




X.O SUKI AND CUISINE 

A little bit of typical modern Chinese restaurant in the big city is finally 
reached the island. X.O Group of Restaurants offers several concepts 
of Chinese Food and Grilled cuisine such as Suki (Steamboat), Grilled, 
Signature Cuisine and Dim Sum. X.O gives comfort eating where you 
can choose your own foods from their counter display, from veggies, 
meat, chicken, noodles, stuffed mushroom, stuffed tofu, and few types 
of processed food like meat balls, fîsh nuggets, sea food dumplings, etc. 

They categorized their prices based with different color trays they use to 
display their food. Be careful not to take too many of the expensive ones 
if you’re not a big budget eater. The experience to steam your own foods 
might give you pleasant eating time. You may choose what kind of soup 
you like to use to boii, spicy Tom Yam or chicken broth or mix. 

There are also a la carte menu you can choose if you’re not big on 
steamboat. One of their new ones is the ever famous Hong Kong style 
Roasted Duck. 

The segmentation of X.O is the middle up class consisting youngsters 
to family. So if you’re not a fan of kids, I suggest you to avoid weekend 
to enjoy your culinary treasure here. 

X.O SUKI & CUISINE, Moli Boli Colerio, Kuta, 0361-753 658 
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1. Men's Gladiator @Ali Charisma 2. Jeans @ Hue 3. Boy's Short @ Deus 4. Mirror Watch @ SKS 5. Vajra Pants @ Namu 6. Vajra 
Jacket @ Namu 7. Marc Jacobs Shoes @ SKS 8. Marjan Pejosky Skirt @ Horn Emporium 9. Blue Shirt @ Skin 10. Denim Shorts @ 
Hue 11. Rolled Up Shorts @ Skin 12. Nooka Sunglasses @ SKS 13. Blouse @ Aii Charisma 




























1. Heart Panties @ K©7 2. Skirt Atzec @ K©'/ 3. Striped Jumper @ Hue 4. Nakal Twill Shorts @ SKS 5. Snake Skin Moccasin @ 
Aii Charisma 6. Nikki Kovesi Crochet Necklace @ Namu 7. Ktz Shoes @ Horn Emporium 8. Cast Sunglasses @ SKS 9. Nikki Kovesi 
Lace Necklace @ Namu 10. Legitinno Sachets Body Perfume @ Horn Emporium 11. China Blue Coin Silver Cufflink @ Hati-Ku 12. 
Ktz Short Bomber Sweat @ Horn Emporium 13. Pink Tank-Top @ Hue 14. White Applique Top @ Pegasus 
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1. Bambu Lăut Necklace @ Nagicia 2. Bambu Lăut Bangle @ Nogicio 3. Bambu Lăut Earrings @ Nagicia 4. Bracelet @ Sk/n 
5. Beaded Bracelet @ Skin 6. Bambu Lăut Bracelet @ Nagicia 7. Beaded Bag @ S/c/'n 8. Jane Lane Silver Bracelet With 
Amethyst @ Hati-Ku 9. Bracelet Bag @ Namu 10. Melamun Blue Topaz Bracelet @ Hati-Ku 11. Karma Gems Silver Ring With 
Honey Quartz @ Hati-Ku 12. Karma Gems Gold Plating Ring With Topaz @ Hati-Ku 
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1. Dress Flowers Sq @ K©/ 2. Baik Cotton Silk Dress @ SKS 3. Horn Lace Dress @ Horn Emporium 4. Asymetrical Dress @ Aii 
Charisma 5. Dress Atzec @ K&l 6. Cross-Patterened Dress @ Pegasus 7. Abirato Dress @ Horn Emporium 8. Marjan Pejosky 
Dress @ Horn Emporium 9. Embroidered Kaftan @ Namu 10. Flower Chiffon Tunic @ K©/ 



















Shop & Dine 


Ji Laksmana, Obere i. Băii 
www. semî ny ak$q uare.com 
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1. Back Pack @ Deus 2. T-Shirt @ Drifter 3. Drawstring Pants @ Aii Charisma 4. Batik T-Shirt @ Pegasus 5. Cap @ Sk/V? 6. Water 
Bottle @ Deus 7. Leather Slipper @ Sk/n 8. Boy's Shorts @ Deus 9. Hooded Top @ Aii Charisma 10. Socks @ Drifter 11. T-Shrit @ 
Drifter 12. NakalTwilI Short @ SKS 13. Batik T-Shirt @ Pegasus 


































by Maria va*ephine 
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t-mdJl huftliidnie^A. gmakl.cont \ Folkn» ^ooT^nter HuEiridoneţiA j F-age ^wfe'.facebook.cwft/HijEbvMâriaYcuEphme 
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1 . Layla Ankle Boots @ Mogil2. Army Ankle Boots @ Macbeth 3. Melamun Silver And Stingray Bracelet @ Hati-Ku 4. Amok Earring 
@ Hati-Ku 5. Capulet Clutches @ Mogil 6. Sneakers @ Macbeth 7. Blue Sling Bag @ Mogil 8. Sneakers @ Macbeth 9. March Boots 
@ Mogil 10. Stingray Envelope Wallet @ Namu 11. Nooka Watch @ SKS 12. Sneakers @ Macbeth 




























PHIVE 

SHOP 5, DHYANA PURA 









































i scoop 



JAKARTA. ONE BIG CITY. TWO OPTIONS FOR THE CITY 
WEEKENDER'S DESTINATION: MALLS OR ELSEWHERE. 

THE EVER-GROWING SHOPPING-ENTERTAINMENT- 
EATERIES-HANG-OUT SPOTS FILL EVERY EMPTY SPACE 
IN THE CITY, COMPETING FIERCELY TO PRESENT THE 
MOST GLAMONSTROUS FACILITIES AND LOOK. IS IT TRUE, 
SHOPPING IS SOUL FOOD? AND IF IT IS SOUL FOOD, CAN IT 
ALSO BE EYE-SIGHT FOOD AS WELL? 

MALL LIFE IS CONSIDERED CHAOTIC AND ECLECTIC 
NOWADAYS. ONE FRIDAY NIGHT I WANDERED INTO THIS 
CHAOS. I FELT LIKE I WAS IN SOME KIND OF CARNIVAL. 

IT WAS A FULL HOUSE, INCLUDING FAMILIES, TEENS, 
SOCIALITES, FASHIONISTAS AND BABY-SITTAS! OF COURSE, 


I CAN'T HELP BUT WATCH THE WAY MALL CROWDS 
CARRY THEMSELVES IN STYLE. I MUST ADMIT, FASHION 
AWARENESS AT THE MALL HAS DRASTICALLY INCREASED 
THESE DAYS. 

BUT STILL, WITH THE UNIQUENESS AND VARIETY OF PEOPLE 
AND CULTURES HERE, WE STILL MUST WITNESS WHAT I CALL 
"FAUX-FAB" WHILE ENJOYING THE MALL. LADIES, GENTLEMEN 
AND FAMILIES: WE'RE ALL AWARE OF THE REASONS WHY 
WE'RE AT THE MALL, BUT LET'S JUST FIX SOME "STYLE 
MISBEHAVIORS" THAT GENERALLY IRRITATE MY EYES - AND 
PROBABLY YOURSTOO. 

HERE COMES THE 10 JAKARTA MALL WEEKENDER (UN) 
GLAMOROUS STYLE COUNTDOWN: 
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10. THE ENGLISH-SPEAKING 
INDONESIAN DOMINATRIX 


Fine, we know you’re a killer lady with tons of luxurious assets, a rich 
husband, and endless travel plâns, but that doesn’t mean you can 
flaunt your so-so English to communicate -- especially with those poor 
sales girls -- just to make you feel more upscale. 

9. DRAGGY WALK AND MOVES 


Besides destroying your footwear quicker, it also creates annoying 
sounds. It’s not attractive, especially when you draggy walk and 
huddle up with your partner in front of the escalator path -- move 
out of the way!!! 

8. TRADIŢIONAL BATIK CLOTH TO 
CARRY BABIES 


I enjoyed being in there when I was a baby, carried by my baby-sitter. 
But with all the glams of today, if you decide to bring your baby-sitter to 
the mall, at least don’t make her look like she’s about to feed your baby 
at your housing complex’s playground. 


3. OVER-DRESSED AND 0VER-HAIRD0S 


Even sometimes the mall seems like a runway. The style ranges from 
children’s wear, teen wear, family wear and “single and fabulous” wear. 
Mall life is still not a couture catwalk. You may think you’re Sarah 
Jessica Parker, or perhaps Joan Collins, but this isn’t the place for 
it; ladies -- leave those blings, heavy make-up, flashy dresses and 
the cotton candy hair at home! Save yourself from being a target of 
modern thieves and hypnotists (or whatever you caii them nowadays) 
- and bitches. 

2. SPEAKING “HANDS FREE” WHILE YOUR 
HAND IS HOLDING THE PHONE 


Need I say more. What’s the point? 

1. GUYS CARRYING GIRL’S HANDBAGS 


Eeeek! Number one on the (un)glamorous style chart, it is nothing 
more than a cosmopolitan form of slavery! Ladies, if you don’t have 
enough strength to carry your gergantuous handbag, then trade it in 
for something smaller. Never let your guy carries it; somehow tote and 
bloke just don’t go together. 


7. HOTEL SLIPPERS 


It doesn’t matter if the fîve-star hotel where you’re staying is attached 
to the mall, wearing hotel slippers to shop in is a big No No, unless 
you’re still a teenager with an identity crisis and can’t decide to go 
alternative or indie. 

6. WALKING H0RIZ0NTALLY IN A GROUP 

Walking at the mall needs to be choreographed, especially during busy 
times; do not walk horizontally with your group as it blocks others who 
want to pass by you. Naomi, Unda and Claudia have stopped walking 
the catwalk horizontally ever since Versace labei was still Gianni 
Versace! 

5. BABY-SITTAS PARADE 


When you have kids and still want to remain fabulous instead of getting 
baby puke on your shoulder, you bring your baby-sitters, one for each 
baby. But do you consider giving them a weekend break? At the same 
time reducing the craziness of the mall crowd? Have some “sport” with 
your own kids once in a while! 

4. FAMILY CAR BRIGADE 


There’ll be plenty of taxis waiting to give you and/or your family a ride. 
Leave the car at home. Instead, consider “feeding” the taxi driver. At 
the same time, it reduces stress in fînding a parking spot and queuing 
to get out. 


Well, hope this little overview will help all of us enjoy mall life better and 
shop happily ever after. Have a good weekend, everyone! 








"I HAVE SEEN WOMEN GRAB KNEES, SLIDE UP DRUNK IN THE BACK 
PROMISE IN ORDER TO GET HIRED, TO GET ON CHARTER BOATS, TO GET 
SO THAN IN THE GLOBAL SOUTH." 


ATE, KISS, FUCK, AND UNSPEAKING 
E, ANYWHERE. AND NOWHERE MORE 
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I am wearing a flesh colored 

spandex turtleneck, I am 
18 years old and have not 
grown a pair of emoţional 
balls yet, and thus feeling 
pretty fucking ugly. We 
are in a random high-rise 
in some vaguely gardened 
part of Jakarta. The other 
model in this photoshoot is 14, from the 
Ukraine, does not speak Indonesia, barely 
speaks English and by all reports has not 
eaten anything in days. They give me 
another heinous bag and instruct me to 
look happy while the camera clicks. 

Seven years later I am standing in a trash 
heap wearing only my underwear and 
a pair of designer shoes. The concrete 
gravei is starting to mar the red soles 
and the cigarette I am attempting to no- 
hands-puff while making gang signs is 
starting to make my eyes water. It smells 
like trash. There are decaying IndoMie 
packets everywhere. Again, feeling 
frumpy. I look helplessly to my friend, who 
only says, “Babe. You look amazing.” 

The modeling industry in Bali is by all 
accounts a cottage industry. In a cottage 
industry manufacturing is small scale and 
occurs primary out of the home. Although 
there are kitases for all the models, there 
are few contacts. Promises of emailing 
photos for portfolios and barter product 
are not kept. Models’ time is taken 
advantage of. Money is relatively small. 
Photoshoots are conducted in the home 
or on the streets (and on trash heaps). But 
by and large, everyone pretty much has a 
good time. Well, most of the time. 

The industry in Bali has been around 
for about 15 years, starting in the mid- 
1990s when the garment manufacturing 
started to take off. Designers realized 
they could create their lookbooks and 
catalogues at a lower price in-house in 
Indonesia with local and foreign models 
working here. Mikala and her agency 
Bali Starz were the first on the scene. 
Unlike large internaţional agency, some 
of the Bali agencies do everything, from 
male and female models to stylists, hair, 
event production, photo production, 
photographers and live, almost cirque- 
de-soleil-esque shows. 

In more developed urban cultural centers 


such as New York, London, Paris, and 
Hong Kong the modeling industry is 
broken down into three separate fields- 
editorial, commercial, and fit modeling. 
Here in Bali, almost all of the jobs are 
for commercial modeling- to make 
money not magazine editorial. The aim of 
commercial modeling is to move product- 
not towards a higher aim of creating art. 
It confers far less status but much more 
money. People make clothes here and 
then make the catalogues, lookbooks, 
and internet shots. Villas, nightclubs, 
restaurants, and Stores want billboards, 
brochures, internet advertising. The only 
high prestige jobs would be magazines, 
and in that category you have l-Magazine 
(ok, and The Yak). 

The modeling industry worldwide is not 
as glamorous as you’d think. Modeling is 
a winner-take-all market. If you have read 
Freakanomics, you might remember how 
the authors Levitt and Dubner compared 
the drug trafficking industry to working 
at McDonalds- people put up with poor 
paying shit jobs because the potenţial 
rewards are huge while in the crack game 
your chances of being shot are far greater 
than making the big bucks (similarly, 
working at McDonalds you would get fat 
and then have a heart attack and die). 
But people do it anyway. Modeling is even 
more cutthroat- girls and women from 
every continent see it as a way to be loved, 
or even more desperately as a ‘way out’ 
from forsaken places in Eastern Europe 
and Russia. In major citites editorial 
models who nab prestigious magazines 
like Vogue, Dazed and Confused, i-D and 
others, get the status without the bucks. 
Vogue reportedly pays models $100 per 
day for editorial work from women like 
Karlie Kloss and Lara Stone- you need 
Vogue more than Vogue needs you. Even 
atthe fashion shows in New York and Paris, 
the average catwalk models may get paid 
only a few hundred dollars, or only in last 
season’s clothes, Ashley Mears reported 
in Pricing Beauty. The metaphorical and 
monetary winners get the thousands, the 
blue chip luxury campaigns and the career. 
And they make it ever so enticing for 
armies of women entering the modeling 
industry at the bottom. 

On Bali in our modest commercial market 
it is much the same; “Only a few girls get 
most of the jobs,” I heard over and over 


again. Seasonal models who work on the 
island and travel and live between LA, 
Sydney and Paris have a develop career in 
commercial modeling and perhaps even 
nabbed interest magazine editorials like 
Maxim. If a model wants to make it big, 
she can to get off the island. 

The Bali modeling subculture is easy- 
going. Clients, agents, and bookers 
are relatively forgiving by modeling 
standards- women do not need to adhere 
to impossible standards of height and 
anorexiatobookjobs(butitdoeshelp).One 
only needs “the right proportions,” and 
“a pretty face.” Unfortunately Bali is not 
the most forgiving place for women with 
strong characters. Moodiness, outbursts, 
anything besides professionalism and 
general pleasantness are not accepted 
because word gets around, and quick. 
As one designer said ‘its slim pickin’s 
here.” It is not what you know, or even 
what you look like here. It is who you 
know. The modeling industry here runs 
on relationships. 

Women, of course, use sex or the promise 
of sex to get jobs. Aesthetic labor Ashley 
Mears calls it, and personally I have 
seen women grab knees, slide up drunk 
in the back of cars, date, kiss, fuck, and 
unspeakingly promise all the above in 
order to get hired, to get on charter 
boats, to get somewhere, anywhere. 
And nowhere more so than in the global 
south. In Jakarta especially, women are 
used to seal the deal during big business. 
A woman who does business trips to 
the urban equivalent of human spirit 
paraquat recounts the tale of being at a 
business meeting between an Indonesian 
cigarette company owner and another 
businessman. Two girls waited on the 
sidelines in the karaoke booth, and when 
the deal was done they went sent home 
with the cigarette boss. It is common 
practice in Indonesia. 

Unfortunately I could not get any of the 
male models to admit to flirting with a 
gay booker or photographer to increase 
their chases of getting a job. However, I 
did get first hand reports of rich women 
from Jakarta securing foreign models as 
fuck candy. In high society in Indonesia, a 
woman should be married by 22 years of 
age, 25 atthe latest. In orderto raisetheir 
so-called marriage stock in competition 
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for the highest bidder, women guard their 
honor and their name, rarely going out at 
night, never doing drugs or getting into 
mischief. As soon as they are married off 
and bear a few children however, all bets 
and designer heels are off. Male models 
from Brazii and Eastern Europe trying to 
scrape by in Jakarta on allowance from 
their agencies secure extra funds from 
these young, rich, newly mama-ed sugar 
mamas as a way to make ends meet 
before their receive their check at the end 
of the trip. As soon as the fat cat is away, 
the roles are reversed and the pussy toys 
with the foreign catch. 

Models who work in Bali have their fair 
share of horror stories from abroad. 
One women, 182cm in height and no 
more than 50kg, reports that while in 
Russia an agent told her, Td Iove to 
use you, but I can’t. Have you heard of 
this procedure where they file down 
your hip bones?” A woman from New 
Zealand, Anna, reports having to get a 
roommate moved out of her apartment 
while living abroad in Milan. The girl had 
threatened to use violence against her, 
“I was making pasta and she told me she 
was going to punch me.” 

Modeling has always been used as an 
indicator of politics, sexism, and the racial 
climate. For example, as women gain in 
social and political power, it has been 
suggested that beauty ideals get even 
more unattainable, the subtext being that 
women should suffer for their progress 
and liberation, according to feminist 
Naoi Wolfe. In 2008, Mears noted that 
on models.com (the benchmark for the 
modeling industry) that only a few women 
of color were represented in the top 50 
models. The week this article went to 
prinţ 25% of the top editorial models 
were women of color, women of Asian 
descent ranked at #6, #19, #29, #41 and 
#46, women of color of other nations and 
descent at #4, #13, #25, #39, #44, #48. 
Interestingly during the writing of this 
article all these models’ rankings went 
up except one. In the upscale market, 
structural racism has been entrenched for 
decades. Clients, agents and bookers fail 
to choose women of color “because their 
look isn’t quite right.” Maybe because 
women of color do not traditionally echo 
the ultra-priviledged, exclusivity, and 
unavailability that luxury brands strive 


to convey. However, with Asian countries 
like China and Singapore experiencing 
rapid growth in their populations of 
millionaires with luxury good purchasing 
power, perhaps this is beginning to be 
reflected in the editorial community. The 
models follow the money. Or maybe it is 
because we are beginning to realize the 
beauty in diversity. 


"SURREALISM 15 A 
BUNCH OF SURPRISES 
AND IMAGINATIONS 
GONE WILD, NEVER 
TO COME BACH. THAT 
CHARACTERIZES 
OUR ISLAND NON- 
PARADISE. >ÎS SALVADOR 
DA LI EXPLAINED IT: 
“THERE IS ONLY ONE 
DIFFERENCE BETWEEN 
A MADMAN AND ME. I 
AMNOTMAD. “ THERE IS 
ONLY ONE DIFFERENCE 
BETWEEN AN INS ANE 
ASYLUM AND BALI. WE 
ARE NOTINSANE." 


In the Neo-Geometric Conceptual art 
movement, “image prevails over the 
product” which could also be said for 
the more intellectually modest modeling 
industry (Museo d’arte Contemporanea, 
“Neo-Geo post industrial geometries”). 
Like in the neo-geo movement, the 
image of the model and how it segways 
into marketing is more important than 
the actual handbag, shoe, or cocktail 
dress. But while neo-geo criticized the 
mechanization and commercilization of 
modern life, modeling rocket fuels it. 
Reality dies out when we represent and 
re-represent it in way that aim only to 
sell stuff. And in Bali, the exotic look 
is the primary mode of selling selling 
selling. ‘Exotic’ is a commodity, and it can 
be traded for cash. The image prevails- 
and in this commercial modeling market 
the model is chosen based on her 
ability to represent a brand. “It helps 
to look half Indonesian,” “people go for 
the exotic look”- a reproduction of the 


colonialist and imperialist mentality 
in the fashion industry. Women in the 
Balinese modeling industry get paid 
well and more than men because they 
are more appropriate object of the 
gaze- the white male gaze. Women 
simply make good objects- whether 
for painting or photographing or cat- 
walking. Unfortunately, the value placed 
on looking ‘exotic’ is problematic. “The 
eroticization of women of different 
cultures was an integral part of this 
[imperialist] movement, whereby their 
sexuality was defined as highly attractive 
and desirable yet was related to the 
natural primitiveness and lower order of 
the Other,” according to Dispatches from 
the Ebony Tower by Manning Marable. 
And now apparently just looking Balinese 
is not enough anymore... one must have a 
bit of Caucasian. The ‘other’ is no longer 
something to be feared, reviled, loved 
feverishly and converted or engaged in 
any other emotive relationship, but as 
the philosopher Jean Baudillard stated 
in Plastic Surgery for the Other, “The 
Other is no longer an object of passion, 
but an Object of production.” The exotic 
woman is instead controlled more 
subversively by turning her into an ideal, 
an image, a brand. 

Fashion has always wanted to be 
considered an art form. And it continues 
to be debated as such. Let us suspend 
for a second our militant post-fem 
tendencies. These mixed models are the 
most perfect exotic objects for a new 
tropical surrealism. Soft Chinese features 
framed by curly blond hair, otherworldy- 
interworldly, exotic women in the flesh as 
art. Perfect noses, latte skin, sexy, talI, 
boobs, the whole deal. They look almost 
surreal, the marriage of the colonialiste 
and the savage, the stupid white dude and 
the Indonesia high priestess, the Balinese 
Romeo and the Australian Juliette, and 
what can the presence of a mix child say 
except this was a union that transcended 
cultural norms and defied family 
expectations and was about Iove Iove 
Iove (ok or money money money- and get 
me out of this boring village). Put aside 
the fact that race is a social construct 
designed to justify genocide, and labeling 
someone as “mix” just perpetuates this 
world-war causing myth, and women 
of varied descent are particularly 
mesmerizing. Maybe because they remind 
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us that we really are better together, as 
humans. But as Susan Sontag reminds us, 
“If women are worshipped because they 
are beautiful, they are condescended 
to for the purpose of making or keeping 
themselves beautiful.” The phenomenon 
of exotic women as a fashion commodity 
can also be more than the result of 
sexist, racist, colonialist, imperialist 
agendas. As Baudillard suggested, we 
must not become reconciled to the Other, 
femininity, or nature, “the secret to a 
strânge attraction lies here.” The exotic 
can exist as a force of nature, force of art, 
and force of what is complicated and rich 
about life on the island. A bit more poetic 
than reductionist. We do not want to miss 
the spectacle that is taking place. 

Surrealism was a cultural and artistic 
movement that gave birth to our current 
cultural plasma, postmodernism, 
and is, I would argue, more charming 
and refreshing. Kind of like a dashing 
impeccably dressed older gentlemen 
with the most astonishingly fun sense of 
humor compared to a pretentious hipster 
fuck- outdated yes, but magnetic. Bali 
might as well be a surrealism installation 
to the global north’s eye. Spray-painted 
polka-dotted mutts, driving a motorbike 
off a platform above the beach to techno 
music, magic, monsters and androgynous 
humanoids. Bali is a place of conjunctions 
and juxtapositions. A resort island world 
famous for its drug busts and then even 
its prison is cal led ‘Hotel Kerobokan.’ 
Surrealism is surprises and imagination 
gone wild and never to come back. That 
characterizes our island non-paradise. 
As Salvador Dali explained it: "There is 
only one difference between a madman 
and me. I am not mad." There only one 
difference between an insane asylum and 
Bali. We are not mad. 

To talk about models as looking surreal 
under the gaze would be othering them, 
unfortunately. Making them as something 
sub-human, extra-human, diminish their 
humanity or exaggerate it. But not if we 
detach them from their job. It is, after all, 
aesthetic labor- it is a job. Exotic women 
yank us into the present. Just like on a 
t-shirt I saw walking down Jl. Dyanapura 
the other day- ‘Put your hand on a stove 
for a minute and it feels like an hour. Sit 
with a pretty woman for an hour and it 
feels like a minute. That is relativity.’ 


Einstein knew the power of women to 
change reality and our experience of it. 
Einstein obviously has met resident artist 
Xante Carroll, or someone with a similarly 
dazzling intellectual, smile, eyes, legs and 
assorted other body parts to wit and that 
strânge Baudillard attraction. 


"THE MODELING 
INDUSTRY HERE IN 
BALI IS ONE OF OUR 
GREATEST CREATIVE 
EXPORTS, ALONG 
WITH VACATION 
MEMORIES, A UNIQUE 
BRAND OF FANTASY 
AND WOODEN PENIS 
BOTTLE OPENERS." 


The modeling industry here in Bali is one 
of our greatest creative exports, along 
with Ashley Bickerton, the perfection 
of the modern minimalist soul-sucking 
viIla complex, a unique brand of fantasy 
and wooden phallic bottle openers. Bali 
used to be an actual artist community, 
but it has never produced much of note 
on the world stage. I Nyoman Masradi 
from Gianyar just had one of his paintings 
sell for $1,000,000 at auction in Hong 
Kong, but he had to leave and reside in 
Jogya first. When pressed by l-Mag on 
this topic, Ashley Bickerton said, “Bali is 
not a place that produces art. A few great 
ethnographers have passed through 
here, and wonky documentarians. But 
it is nutrient rich, with cross currents 
and up-wellings and cross-pollination... 
Bali is a nightmare. But it blooms.” And 
the phenomena of exotic women as 
commodity is, as always, problematic, but 
life roars on with monstrous complicated 
Iove. As we have colonized Bali and now 
live in trash like a fish swims in water, Bali 
has also colonized us, seduced us, taken 
our lives, our time, and our money. And 
with the breath of madness we scream on. 
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We challenged these style gurus on their take about modern glamour. The "barometer of luxury" that fits global lifestyle 
nowadays is fading away from the typical beads and glitter. If your idea of glamour is total comfort inside a pair of old 
jeans then it probably is! See their diverse visual language on the idea of Urban Glam. The A-list, high class, bourgeois or 
jet set is all about personal interpretation rather than just materials, it's the "X” factor that makes you glow! 


DO YOU HAVE WHAT IT TAKES TO SHOW THAT 'BOOM BOOM POW? 


mmm diaz 



“A laid bacb sbater girl with effortless 
style, a nomad, a light-traveler" - Nina 
Ni bici o, Fashion Designer of Ni bici o 

Available at: The Goods Dept, 
Piaza Indonesia Ext. 4th Floor, 
Jakarta, Indonesia 


l 


WWW.NIKICIO.COM 





































Available at: Grand 
Indonesia, East Mall UG 
Floor unit 31, Jakarta, 
Indonesia 

SKS, Jl. Laksamana 
No.40, Bali 


from your soul! ,tsan 


WWW.STELLARISSA.COM 




“Oiamouris a process of human 
being to be more alluring and 
become more sopbisticated 
creature. It is more about tbe 
attitude, not about carrying tbe 
$ 25000 bând bag. Because I 
believe everytbing tbat sbines 
ain't always gonna be goid n - 
Bonnie Natasba, Designerfor 
Project Madness 


Available at: 
The Goods Dept, Piaza 
Indonesia Ext. 4th Floor, 
Jakarta, Indonesia 

Blackmarket, Orchard 
Central, Singapore 

The Spanish Moss, ^ 
www.shopsponishmoss.com, 

USA 
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“Style is innate, glamour is just 
an armor" - Maria Agnes, Fashion 
Designerfor Black Fleart 

WWW.BLACKHEARTLABEL.NET 
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Available at: 

www.asos.com 

www.idontlikemondays.us 

www.shopthemag.com 

www.thecat-a-t-walk.com 

buzz jeans, mockland store 
5508 mockland ave. 
montreal, QC, Canada, www. 
buzzjeans.com 

Topshop, 36 - 38 great 
castle Street, oxford circus 
west end, W1W 8LG, United 
Kingdom 

Eva New York, 355A Bowery 
(btwn 3rd-4th st) New York, 
New York 10003, info@ 
evanewyork.net 

Tocopacific, 36-23 
oyamacho shibuya-ku, 

Tokyo, Japan 151-0065 
www.tocopacific.com/pc/ 

Black Market, #02-10 
orchard central, 181 orchard 
road, Singapore, 238896 



'Glamour is everywhere around us, in every eye, every 
dream f and every v/oman... Glam simpiy cant exist 


without women" -Julhenry, Make-Up Artist Pr Hair Styiist 
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“Sophisticated, elegant, 
poised, beautiful" - Espen 
Salberg, Fashion Designer 


WWW.ESPENSALBERG.COM 


Available at: Jl. Raya Canggu No.168, Kerobokan Kelod, Bali 
80361, (0361) 845-0643 
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"Olamour is not always portrayed by 
perfection" - Jordan Marzuki, Designer 
of The Balletcats 

Available at: The Goods Dept, 

Piaza Indonesia Ext. 4th Floor 
Jakarta, Indonesia 

Faith 21 Store, Jl. Raya 
Seminyak 47a, Bali 



WWW.THEBALLETCATS.COM 
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WWW.FLIRT-INC.BIZ 




\ 


“Showbiz, the Glitz, and all that jazz! Modern glamour 
is effortless, doesn't have to befancy but may brmg 
'the expensive' in you. And confdence is undoubtedly 
the basic foundation of it" - Fabiola Aisha, Dancer, 
Choreographer, Show Director Gr Designer for Flirt Inc. 



The Goods Dept 
Pl aza Indonesia 
Ext. 4th Floor 
dakarta, 
lr >donesia 


Glamour is about wearing the luxury and merges 
it into your life. It's not the brand that wearing and 
directing you. It's knowing who you are andbe proud 
about it"- Carii ne, Fashion Designer for Cotton ink 


Available at: Jl. Cilandak 2 No. 8 Cipete, Jakarta Selatan, 
(021) 766-2316, 081807920521 
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Patricia Boss is a Dutch flamboyant fashion designer. She’s been around in European fashion industry carrying her funky and 
edgy labei “Chick on a Mission”. Her strong construction lines with sparkles of heroin-chic attitude is a perfect description 
of modern vamp is all about. Her labei is the liking of many A-list stars including Rihanna, Vanessa Williams, Paris Hilton, 
Pussycat Dolls and the uber cool LL Cool J. 

I Magazine had a chance to chat and play dress-up in her theatrical attic above her shop The Sample Room in Jalan 
Mertanadi, Seminyak. As I explored her workshop here in Bali, I sense the smell of roughness came from rolls of leather 
materials with the glaring energy of vivid colors and various textures in her fabric shelves. But Patricia herself is rather 
funny, relax and bold womanmanaging the whole garment production for more than ten years here at the same time 
serving glamour to this universe! 


38 





Accompanied by some 
vogue-ing stray cats posing 
around in her porch, she 
shares with us what her 
mission is all about. 

D: I must say l’m a fan of your 
quirky design, l’m a bit of a 
weirdo when it comes to what 
I like though, do you find it 
offensive or it sounds like a 
compliment to you? 

P: Ha ha ... from you, 

I certainly take it as a 
compliment... crazy 
flamboyant people, like you 
Diaz, are my inspiration. 
Anything but boring! 

D: I find some of your 
clothing actually very unusual, 
like this constructed shoulder 
shrug with high neckline and 
open chest for example, or 
this leather and rabbit fur 
throw-on men’s vest, like 
there’s kinkiness in some of 
your style, wanna share us a 
bit of ‘secret’? 

P: If I would share the secret, 
it wouldn’t be a secret, right? 

D: Speaking about secret, 
what do you have in mind when 
you design your collections? 

P: When I design I have 
picture in mind that I am after 
which I always say is the’ kick 
ass’ look, like a red carpet 
moment, something that 
stands apart from the crowd 
but not so shocking that you 
couldn’t wear it to lunch with 
your girlfriends. Though I do 
get carried away sometimes, 
ha ha ha... 

D: Is there a mission you’d 
like to deliver through your 
designs maybe? 

P: The ‘mission’ has always been 
for me, passion with attitude 

D: l’m fascinated by the name 
of your labei, Chick on a Mission, 
sounds like Lara Croft or Tank 
Girl, what is it all about? 

P: Before I started the 
fashion labei, a girlfriend 


and I worked as a designers 
for theater, TV shows and 
music videos . In that time 
we would have the most 
impossible job’s dressing up 
a ballet of 18 dancers with a 
O budget within 4 days .You 
become very resourceful and 
inventive and we would often 
drive around Amsterdam 
and scream out LOUD ... 
‘Here we go again, two chick 
‘s on a mission !!!!!! ‘ 

D: There’s also a bit of 
theatrical flair whenever I see 
your pieces, is it something 
that you’re passionate about or 
something that always be the 
background of your philosophy? 

P: O’ for sure ... I come from a 
dance &- theater background, 
it will always be a big part of 
me, until I started designing 
it was all I knew so yes it 
is easy to say that I often 
borrow from my experience on 
stage but you know I Iove the 
theatrical side of fashion, it’s 
what’s fun about it! 



D: Don’t you wish everyday 
can be Circus and Theater day? 

P: Oh my God, that’s a funny 
question but of course, my 
kids would Iove that and I think 
we both know enough clowns 
in Bali, ha ha... 

D: How did you start 
designing and getting 
into retail? 

P: Purely by coincidence, I 
came to Bali and made some 
bags for myself and a few 
friends....a friend back in 
Holland liked my style and 
saw what I was making so he 
invested in me and made it into 
a bizz ... The rest followed ... 

D: Do you like to design 
clothes or accessories better? 

P: I don’t reaIly have a 
favorite ... all depends on my 
mood and the inspiration I am 
feeling. One week I could be 
all about gloves and the next 
week its skirts, just what I feel 
is what I do. 



Dutch Pop-rock singer Anouk Pussycat Dolls' Jessica Sutta 















D: I know creative people 
can have mood swing like a 
rollercoaster, ever cross your 
head to turn this achievement 
around and pop it into 
something totally different? 

P: I think my husband will 
agree with you, I drive him 
insane with my mood swing. 
But for me every collection 
is almost as intense as giving 
birth but it lasts weeks even 
months, at least it comes 
without contractions! 

D: Howmuchdoyou likefashion? 

P: It really is a Iove / hate 
thing, I Iove to follow and see 
the beautiful new creations 
but the industry itself can 
drive you crazy! 

D: Your clothes are worn by 
some celebrities, who else 
would you like to dress in 
your creation? 

P: Jean Paul Gautier and 
Fantasia, probably in the 
same outfit too, lace up 
corset, knee high boots and a 
really big fur collar! 

D: What type of woman would 
you like to see carrying your 
handbag or purse? 


P: Someone with confidence 
and flair but really, I am 
thrilled every time I see 
someone wearing one of my 
bags. It’s a buzz that is hard to 
describe but I Iove it! 

D: Do you consider your line 
of work “Glamour”? 

P: Not really, but maybe that 
has to do more with that I just 
don’t like the word glamour, it 
makes me go all funny! 

D: But honestly, in this island 
where sweat and flip flop are 
probably the hottest ever 
must-have style here, how 
can we keep up with world 
standard of glamorama? 
What’s your say in this? 

P: Ha ha ha ...it’s a challenge 
I agree especially when 
working with leather and furs. 
Often when I am designing 
winter collections and it is 
30 degrees, 80% humidity; 
nothing I am working on looks 
inviting to wear! But really 
there are so many great 
designers on the island; I think 
we all motivate each other 
to design more and more 
amazing things. 


D: One personal question, 
do you like it here better 
than Holland? :) 

P: As an Amsterdam chickie 
, I do have my moments 
when I miss my old stomping 
grounds but after 12 years 
living on the island of the 
Gods, the beauty that 
surrounds us, the friends I 
have made and my family ... 
Bali is now my home, I am 
very happy here and really 
could not wish to be in a 
better place. 

D: Okay Patricia, thanks 
again for your time, anything 
else you’d like to add for all 
the bad ass chick on a mission 
out there? 

P: Thank you Diaz ...and for 
all the chick’s out there, be 
passionate, be proud, be 
beautiful, follow your dreams 
and always kick ass! 

...My next mission: bringing the 
brand back to Europe! l/l/e are 
preparing an exciting relaunch 
for the fall 2012 season, so keep 
an eye out for my new collection 
and closely follow the website... 


www.patriciabos.com 
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PHOTOGRAPHED BY FABIO LORENZO 
FASHION DIRECTOR DIAZ 
MAKE-UP & HAIR DO EMMANUEL 
MODEL CLAUDIA 
SPECIAL THANhSTO DAMAI 2 BOAT 
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THE SAMPLE ROOM LEATHER JACKET BLUE GLUE BIKINI NAGICIA CHOHER BODBUG CHAIN BROOCH 












































































SYG LACE BODYSUIT ESPEN SALBERG CORSET BEADED BELT 
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BEAUTY NOTE: 

CHANEL SOLEIL TAN FOUNDATION 

MAKE UP FOREVER POWDER NO.3 

GUERLAIN BRONZER TERRACOTTA POUDRE DES SABLES 

ANNA SUI MASCARA N0.001 

CHRISTIAN DIOR EYE SHADOW N0.609 

MAC NAKED LINER LIP PENCIL 

SHISEIDO LIPSTICh BEI 09 




MARJAN PEJOSKY LACE KNIChERS 
& HORN JACEET® HORN EMPORIUM 
NAGICIA NECKLACE & RINGS 

THE SAMPLE ROOM WAIST POUCH 
NILUH DJELANTIK ANELE BOOTS 
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GLOSS: MQRHING AFTER 


GLAMOUR IS DEAD. INCESSANTLY CLICHED MEANINGS HAVE BEEN CHEAPLY TACKED ON. OVER THE YEARS GLAMOUR HAS 
BEEN REPEATEDLY BESMIRCHED AND MISREPRESENTED BY INTERNS AND WANNABES ALL OVER THE WORLD WHO PROP 
UP THE 'DREAM FACTORY'. 


HATIE SIONE MO 5EAN 5TICHLY 


G lamour now hangs 

shamefully like a limp 
old discarded plaything. 
I don’t like the idea of 
glamour as it appears 
now. It feels tacky. As 
unauthentic as glossy 
vinyl. Over- dramatized, 
over-commercialized, overused in too many 
femme magazines in an effort to systematically 
teii women they don’t know how to glamorize 
themselves, how they should and what they 
have buy to do so. Then this unfortunate 
system of ‘what’s hot’ regurgitates what is 
glamorous by the fashion industry’s dictate in 
order to cauterize the wound of just not being 
hot enough. Ultimately, glamour as visualized 
via the lens of pop culture can be broken 
down into the elements of class division, 
commoditization and deşire. Of course, it 
seems like I have painted a whole industry with 
the same brush stroke, when in truth, they have 
done it themselves. That is the laughable bit. 

When we think of glamour, the images that 
spring to mind are generally of times past. 
The good old days when smoking was in sync 
with elegance and dinner party menus listed 
twelve course meals, when letters arrived hand 
written and with a sincerity that now seems 
amiss, when men were gentle and women’s 
breasts were supple, lips were always blood 
red and adornment was in the form of rubies, 
sapphires and diamonds. 

Through this spectral reflection, like a foggy, 
distorted, perfect memory this tradiţional, old 
world glamour is what bubbles to the surface. 
I think of Paris and the Lost Generation. Back 
then people breathed Paris, creating art and 
living their art, Gertrude Stein, Anaiis Nin, 
Picasso, Henry Miller, Hemingway. They left 
behind society and expectation and said ‘fuck 
off’ to the world, delving into an untapped 
universe full of mystery and intrigue in a place 
and time that nurtured creative revolution. 


‘Glamour’ originates from a welsh word 
meaning ‘the right place at the right time’. 
How do we know what is glamorous? History 
shows it. No really, it literally tells us it was 
glamorous because the time that came 
and went was so good, so utterly yummy, 
savory, romantic, glorious...that it cannot be 
replicated.Jt can be no more. The past is our 
authority on glamour. It is only in retrospect 
that we see something as beautiful and 
our imagination, through a glorifîed Vision, 
transforms it into something vogue. 

There were these liberated beings living 
passionately. Living as hedonists, pursuing 
pleasure for the sake of it. Are we any 
different? Because what are we doing here 
if not for gratifîcation and indulgence of 
the senses. Oh I wish it were still so. My 
wistful thoughts are only interrupted by a 
creeping doubt that my nostalgia is, simply, 
for nothing. Though I still feel it strongly 
and painfully as I do about anything that is 
unachievable but desperately desired. 

Is it all just some illusion in an attempt to 
escape our sickness of futility? 

I believe we are living some form of it still. 
Though, our lack of hindsight blinds us to 
the moment. We are too busy living in the 
past and living for the future that we cant 
be in the present. And thus we, society, are 
miserable. The great romantics and icons of 
gloss and glamour were all, forthemost part, 
miserably depressed. If they were to come 
back from the dead they would be popping 
E pills and snorting coke off the toilet in 
the club. Chemical dependency is part of 
the allure of the past. Our imagination has 
modifîed what has been to fit our mentality 
of ‘Now, that was a truly splendid era.’ 

Perhaps we are all in the wrong place at the 
right time. Who would have thought that a 
little island in the middle of the Indonesian 
archipelago would be a hub for visionaries? 


It is a bit of a battle of the extremes. In the 
western frame of mind I volley in between 
being totally off the grid insane or I am 
deemed the cleverest of them all for taking 
the chance and leaving the world that I 
know, everything I know, behind me. And for 
what? The unknown. 

Glamour. Fashioned to delude future 
generations. Built within a time and place 
that supported the endeavors of the social 
renegades... the deserters of the mainstream. 
The pioneers, if you will, of attitude and style 
that were simply an object of interests, either 
posthumously or not, of people who had not 
the courage nor the will the venture beyond 
their banal compulsions, trite defenses, 
and geographical constrictions. Placing all 
their lust towards an imagined ambition to 
progress beyond what they already knew. 
Living vicariously through the few whose 
yearnings transported them. We’ve all at 
one point or another imagined ourselves 
sipping Pernod, smoking Dunhills in the arms 
of a handsome stranger on the streets of St 
Germain des Preş, getting lost in the jungles 
and cocaine fields of Bolivia or in a drum circle 
under the stars in the Egyptian desert. 

What has stayed glamorous over the last 
30 years despite time’s re-dubbing? 
Globe-trotting, the continental people, 
the well-traveled. I suppose it is also a 
synonym for ‘moneyed’. Regardless, the 
pursuit of adventure has always been 
glamorous and remains so. 

What we are doing here in Bali is a part of 
our journey to distant lands. We are in a 
place that attracts the most adventurous 
and unusual of people. We are surrounded 
by accessibility to everything we could 
possibly want. We are a part of a wave of 
Troppo Glam. Living as neo-colonialists in 
the tropics of the Global South. 
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Glamour is reinvented. I am in a constant 
state of reinvention. The critic of my mind 
needs to be silenced by fantasy. And 
fantasies are the easiest thing to reinvent. 
Decade after decade we fînd ourselves with 
new impressions and interpretations of 
glamour. Previously glamour was TOLD to us. 
As a Vogue editor put it, “ To be glamorous, a 
thing has to be in part inaccessible, difficult to 
possess - whether through rarity or expense." 
But glamour is something we recreate in our 
own minds to entertain the illusion of life. 

But few people actually attain true glamour. 
Its only for the seekers of something truly 
evasive...genuine experience. Something 
that brings you back into the moment. To 
seek something that is continually changing 
is romantic and brings us into now. 

This is fucking glam. We are not living on an 
island in the middle of South Pacific because 
we don’t feel something. We felt it when we got 
here and we all, for one reason or another, felt 
compelled to follow our intuition. Whether we 
are opening ourselves up to the possibility being 
a player on the world’s stage, publishing our 
stories, surfîng the day away, or searching for 
shipwrecked treasure. Our lives are glamorous 
because they are different than most peoples. 
We have wandered off the beaten track... and 
yet... somehow a new track is being beaten by 
us. How did that happen? Glam is no longer 
about being ‘in’ its about being ‘out’! We have 
accidentally happened upon glamorousness. 
Bali is the only place you can trip and fall into 
the stars. 

Serendipity and glamour are one in the 
same. Being in the right place at the right 
time. Lets face it. We live in a world where life 
just seems to come too easily. We are riding 
our motorcycles into the sunset. Here we 
are residing in a quintessential Troppo Glam 
paradise. We don’t live out of obligation, we 
live for originality. We are doing it fîrst. Right 
here right now. Corning from the West that 
seems to want to stamp us out... We have fled 
and this is as glamorous as it gets. 
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Claiming to be neither a denim company 

You can find SIXTEEN D-SCALE at: 

nor just an ordinary labei. SixteenDScale 
is a Bandung based movement, now with 

FLAGSHIP STORE 

apparel being sold around Indonesia 

Paris Van Java Mall 

They kicked off on 2006 and since then 

Bandung 

Indonesia 

has been developing sub projects and 
collaborations with other artists, each 

LEVEL 1 PROJECT 

developing a style and movement on its own. 

Grand Indonesia 

Some of their collaborations consist of: 

Jakarta 

Indonesia 

Creating an exclusive denim and tshirts for 
N.E.R.D b Fat Boy Slim to name a few. As 

THE GOODS DEPT 

well as teaming up with Norweigian denim 

Piaza Indonesia Extension 4th FI 

brand "anti sixteen" to launch a new chapter 

Jakarta 10350 

in denim. 

Indonesia 

Despite being a premium labei thats 

OK DADDY 

worked with some big names all over the 

boutique 

world, sixteenDscale has the most wallet- 

31 rue Sainte Colombe 1 33 000 

friendly prices! 

Bordeaux,France 

"There is no place for satisfaction, 16DS 

THISISALOVESONG 

labei was merged from our deşire to create 

concept store 

denim jeans within range of economic 

Jl. Kayu Aya No. 3 

value, less spent for more quality" 

Seminyak, Bali 



54 






























«JLDSOH 


Tu 


TuUR 


2|GM AMD LFÎ5 


GO 




TUUR 


MA«G 


WHAVţ 


*lTOUGHT 


UF 


WIUT EV 

M-MVWWTS 



55 























i scoop 









m 


4 

Ift 


i 


WHEN DID YOU START DESIGNING WITH 
VOLCOM? The beginning of January. We 
had just arrived in Vegas for a gig and we 
brought paper and pens to sketch out our until 
design ideas for spring - the collection was 
inspired by convertible vintage pieces and 
our lifestyle, traveling and being on the go - 
very gypsy esque. We designed the summer 
in April with a completely different twist--a 
90's summer vacation inspired collection--we 
want it now! WHAT IS YOUR FAV MUSIC 
TO DJ? Our sets always have a steady high- 
energy house and disco vibe. We like to weave 
in classic house remixes, current Balkan- 
gypsy house, our own tracks and tracks our 
friend s produce WHAT'S THE BEST IDEA 
YOU HAVE EVER HAD? Well right now it 
would probably be to start our live show with 
our DJ set. We sing our tracks live and play 
live piano. WHAT WAS THE LAST DREAM 
YOU HAD? Actually, and this isn't even a joke, 
Vanessa had a dream that we were dj'ing in 
Bali! LiteraIly a dream comes true! WHAT IS 
POSSO? A creative umbrella (universe) under 
which we craft and curate our visions, sonically 
and visually. WHAT DOES ATTITUDE MEAN 
TO YOU? It's important to have a good one. IF 
YOU COULD RULE THE WORLD, YOU 
WOULD... Hope that all the fabulous guys 
and fantastic women with good vibes would be 
running it with us. 






Outfits worn from Posso x Volcom spring 2012 collection. 
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Can wear birkenstocks 


Can have long hair, can grow mustache 
Can go about topless, if you’ve got a nice torso 

Can order vegan cuisine 


Cannot wear birks as a couple or in groups. 

Cannot have long hair AND mustache. 

Cannot wear boardshorts over wetsuits, unless you’re Russian. 

Cannot order vegan cuisine with reckless amounts of body hair 
and odor. 


Can have traveled to India 


Can have young Indonesian girlfriend 

Can slip a nip constantly in public while your 

boyfriend is monitoring 


Can talk about evolution 


Can like things 
Can wear a g-string 


Can purchase a variety of condom packages when 
in the beginning of a new relationship 


Cannot bring up the fact you’re been to India in conversation every 
fîve minutes for no apparent reason. 


Cannot pay young Indonesian woman to be your girlfriend. 

Cannot slip a nip once in a while, even intentionally as an accessory 
to an otherwise boring outfît. 


Cannot talk about that time the aliens seeded you. 
Cannot like something if most other people like it too. 
Cannot wear it backwards. 


Cannot whip out and open a new colored package before finished 
with the previous package. Where the fuck did the last blue one 
go??!?!?!?!?! 


Can be a hot girl and have a villa party : Cannot be a hot girl, have a villa party, invite people, then expect 

: them to split the bill with you the next morning. 


Can be irreverent : Cannot be a too cool for school douchebag (be pretentious, esp if 

: you need to consult a dictionary as to the meaning of that word). 


Can park your scooter • Cannot park your scooter like a bitch so that it takes me 20 

: minutes to move it and 20-point turn out of there. 


Can eat msg-laden tasty ass naşi campur : Cannot eat msg if you’re allergic to it, because it gives one a 

: headache and a rash, apparently. 


Can eat magic mushrooms 


Cannot eat magic mushrooms if you’re going to cry and insist on 
sitting on the ground and eating rocks. 


Can accept a banana leaf as take-away container... it 

makes the food taste even better!! 


Cannot accept a plastic bag unnecessarily when shopping in bali 
anymore... you don’t see that shit on the beach?? 


Can wear skinny jeans 


Cannot wear skinny jeans and not understand the political 
implications of why you’re dressing in an androgynous manner, and 
insist that feminism, is like, from the 1 950s and misogyny is so no 
a problem anymore. 


Party while on vacation, baby! 


Expect your friend that lives here, who you are visiting on vacation, 
to party and spend cash every night like they are on vacation. 


Go to yoga • Go to yoga and then say you are now operating on a higher 
: frequency. You are not a fucking dog whistle 


Honk when people endanger your life on the road : Honk and expect someone to vacate the footpath when she is 

: holding a newborn and eating a fudgsicle on the side of the road. 


Ignore hawkers and if they get rude, teii them to bug off 


Be disappointed with your sate anjing (dog-on-a-skewer) if you 
haven’t learned rudimentary Bahasa. 


Not take seif or things seriously 


Write a can and cannot list seriously 
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ANDREW CAMPBELL PHOTOGRAPHY 

Cheesy Holiday Pictures. 

// Dyana Pura, Seminyak Bali • +62 (0)857 929 535 02 • andrew@wwmedia.asia 
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Fa wears: black short by Magali Pascal, Black top by A'itana, Shoes by Julhenry 
Yeanne wears: black dress by A'itana, Shoes by Julhenry 
Ngurah wears: Jean model's own, Shoes by Julhenry 


AII jewelry model's own 
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BAR • LlVE Music 


Jalon Dhyana Pura 6, Seminyak - Bali RSVP 0361 731 622 








i shopping 


STOCKIST 


RETAIL 

SEMINYAK 

Aii Charisma 

Jl. Dhyana Pura N 0 . 6 A, (0361) 734-982 

Blue Glue Sunrise 

JL Raya Seminyak No.132, 
www. blue-glue. com 

Hati-Ku Designers Collection 

Made’s Warung Seminyak, Jl. Raya 
Seminyak - Bali, (0361) 731-822 
www.hoti-ku.com 


Niluh Djelantik 

Jl. Raya Kerobokan, Bali 80361, 

(0361)739-079, 

www.niluhdielontik.com 

Pegasus 

Jl. Kunti No.9, Seminyak, 
(0361)805-4007 

Sixteen D Scale 

(Stocked @ This is o Love Song) 

Jl. Kayu Aya No. 3 
Seminyak, Bali 
www.sixteendscole.com 

Skin 

JI.Raya Seminyak 16 A, 
(0361)753-334, 

www.skinfobric.com 

The Sample Room 

Jl. Mertanadi 22xx, Kerobokan, (0361) 
737-099, 08174791798, 
www.chickonomission.biz 

PETITENGET 

Horn Emporium 

Jl. Petitenget 100X, 
info@nomustore.com 

Mogil 

888 X Jl. Petitenget, 
www.mogil.biz 

Namu 

Jl. Petitenget 234x, (0361) 279-7524, 
www.hornemporium.com 

OBEROI 

Deus 

Jl. Kayu Aya No.32 B, Oberoi, 
www.deus.co.id 


Drifter 

Jl. Oberoi #48, Seminyak, 
www.driftersurf.com 

KSrl 

Jl. Laksamana No.18, (0361) 736-477 

Nagicia 

Ku de ta shop, Jl. Laksamana 9, 
Seminyak, +62 816 570-796, 
www.nogicio.com 

SKS 

Jl. Laksamana No.40, (0361) 730-393, 
www.sksboli.com 


OTHERS 

Bodbug 

+ 62 818 410875 

Espen Salberg 

Jl. Raya Canggu No.168, Kerobokan 
Kelod, Bali 80361, (0361) 845-0643, 
www.espensolberg.com 

Hue 

Centro Department Store,2nd floor 
Discovery Mall, Jl. Kartika Piaza, Kuta, 
(0361)362-2969 

Macbeth 

Jl. Uluwatu 9xx, (0361) 703-477, 
www.mocbeth.com 


SYG 

www.syg-collection.com 

CAFES, BARS, RESTAURANTS 

Blue Ocean 

Jalan Pantai Arjuna / Double Six, Legian 
Kaja, Kuta, 

(0361)747 2308 
www.blueoceonboli.com 


Chandi Restaurant 

Jl. Laksmana no 72 Seminyak 
(0361)731 060 
h t tp://w w w. ch on diboli. co ml 

Hu'u Bar 

Jl. Petitenget (0361) 473 6443 
www.huuboli.com 


JP's Warung 

Jl. Dhyana Pura No 6 , Seminyak, Bali 
(0361)731-622 
www.ips-worungclub. com 


Kudeta 

Jalan Kayu Aya No. 9 Seminyak Bali 
(0361)73 6969 
www.kudeto.net 


PHOTOGRAPHY RENTAL 

Oktarent 

Jl. By Pass Ngurah Rai No. 361B 
Blanjong Sanur - Bali 
(0361)288316 
www.oktorent.com 

Mata Dewa 66 

Bounty Cruises Building 
Jalan Wisata Tirta 1 
Pelabuhan Benoa - Bali 
(0361)721177 
www.motodewo66.com 

I MAGAZINE STORE/PHIVE 

Jl.Dhyana Pura No.5, 

Seminyak Bali, (0361) 863 79 79 

Bali 9 

http://boli9.foreignprisoners.com 

Blamo 

http://www.blomotoys.com 

Clutch LTD 

www.clutchltd.com 

Eleven 44 

www. eleven44designs. com 

Ernte 

www. erntefoshionsys tems. com 

Everyday 

www.weoreverydoy.com 

Heist 

iuz@freestyleworldwide.com 

I heard they eat cigarettes 

www.iheordtheyeotcigorettes.com 

Organized Crime 

www.orgonizedcrimeindustry.com 

Reinkarnasi 

reinkornosi.indonesio@gmoil.com 

Tahira 

cloudio.tohiro@yohoo.com 

Trigr 

www.trigrclothing.com 

VVM / Valence Vs Modulo 

www.volenceversusmodulo.com 

Yokii 

www.yokii.com.ou 
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CAMERAS 

LENSES 

LIGHTING 

ACCESSORIES 


Cheapest in Bali 
^ FREE delivery 
Flexible timing 
^ Professional service 



ONE OF THE I.ARGEST IN BAU 




Studio & Office I oca t ion 
Mata Dewa 66 
Bounty Cruises buildîng 
Jalan Wisata Hrta 1 
Peiabuhan Benoa 
Bali 

(0361) 7211 77 
BB PIN: 260A6C4E 
info@matadewa66.com 


waterhousing 
FOR 5DM2 



www.matadewa66.com MATA DEWA 66 

PHOTOGRAPHY REN^L AWn SÎUPIO 

BAN 








i shopping 



RESTAURANT, CAFES 

Warung D'Sawah 

Jl. Raya Kerobokan Kelod No. 17 

Warung Ocha 

JL Raya Seminyak No. 52 

Ulu 

Jl. Labuan Sait 5B Pecatu Bukit Bali 

Lucky day 

Jl. Camplung Tanduk Seminyak Kuta 

DiJon 

Jl. Raya Simpang Siur Kuta 

Moo Moo's Bar and Grill 

Jalan melasti, Kuta, Indonesia 

Max 

Jl. Benesari Kuta Bali, indonesia 

Viaipi 

jl. Legian 88, Kuta Bali. 

Swich 

Jl. Werkudara no.538 Legian Kuta 

Daddy'Resto 

Jl. Kartilka Piaza Depan bali Dinasty Hotel 

The Corner Store 

Jl. Laksamana Oberoi 10A Seminyak 

Earth Cafe 

Jl. Laksamana Oberoi 99 Seminyak 

Cosa Nostra 

Jl. Camplung Tanduk no.17 Seminyak 

Beach Lounge Pro Surf 

Jl. Raya Pantai Kuta Bali 

Single Fin 

Bluepoint 

Marzano 

Jl. Double Six Seminyak Kuta Bali 

Zula 

Jl.Camplung Tanduk No. 5 Seminyak Bali 

Bestest Cafe 

Jl. Dyana Pura no.101 Seminyak 


RETAIL 

Drifter 

Jl. Raya Seminyak 

Skunky 

Jl. Raya Seminyak Bali 

Mogil 

Jl. Petitenget 888 X 

Deus Oberoi 

Jl. Laksmana No.3b Seminyak Bali 

Deus Canggu 

Jl. Bătu Mejan No.8 Canggu Bali 


SPA 

Glo Spa Sanur 

Gopa Town Center Jl. Danau Poso 57 

Glo Spa Kunti 

Kunti Piaza no 119 Seminyak Bali 

Cool Spa 

Jl. Kayu Cendana Seminyak Bali 

OTHER LOCATIONS 

Canggu Deli 

Jl. Subak Sari Pantai Berawa Canggu 

l-Magazine Store/Phive 

Jl. Dyana Pura no.5 Seminyak 
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PHOTOGRAPHY EQU1PMENT 

a division of oktagon 


We Provide, 


Camera 

Lons 

Computer 

Accessories 


Studio (Jakarta) 

Class. Gallery, Rooftop 


Professional Assistant 

Ughtt'ng & Digital 


24 Hours Service 
(Advance Booking) 


WWW 


corn 


Ji. Gungng Saharl Ray& 50 A jakarta, 1Q61G | Phcwte: +62 2i 4204546 | Fa*: +62 21 4202anc 

Jl. By Pas5 Nîgurah Rai Nq. 351B Blanjofig Sanm - Bali, 80226 1 Phoni?, +62 361 28631G • Fax: +62 381 270730 

Info^oklarent.-com | www.oKta.nent.cDm 




i review 




mOS ANDREUU CAMPBELL 


Pangaea Singapore is the brand’s first venture in Asia following the footsteps of high-profîle foreign club brand predecessors, the 
Supperclub and London-based Ministry of Sound. Memberships and people selection at the door assure for a high-energy nightlife and 
luxurious playground for rich and the beautiful. It’s almost like a style test, dress up and go and see if you can get past the velvet rope. 

Michael Ault, the man behind the ultra-luxe nightclub brand, has in the past launched the Pangaea in New York, London and Spain, which became 
popular playgrounds for celebrities such as singer Madonna, actress Cameron Diaz, and supermodels Kate Moss and Giselle Bundchen. 

The crazy glass and Steel structure protrudes out of the waters of Marina Bay Sands and the upscale 650sq m Pangaea lounge is under 
the water. There is a second club, called Avalon, sitting on top, but it’s more for the masses. If you want style and class, stay downstairs 
for the night. That’s if you can get in! Are you glam enough? 

2 Bayfront Ave 

Marina Bay Sands (Crystal Pavillion South), Singapore 
www.pangaea.sg Ph: +65 6688 8868 
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GIG GUIDE 



Resident DJ Martin East heads Baîi’s best DJ line-op: 


EVERY DAY: Sunset session from 5.30pm 
FRT& SAT: Late-night session 9.30pm-2am 

Rock Bar open from 4pm. Dress code appiîes. 

Prîority access wiîh applîcabte spa packages. 



AYANA 

Ij-Han ni Ea* 

MCI 


AYANA Resort and Spa Bali, Jl Karang Mas Sejahtera, Jimbaran 
Tel 702222 | www.ayanaresort.com/rockbarbali 
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